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Caldes CM18:  

Property website Search Engine Optimisation (SEO): V 1.8 

What is SEO? 

Search Engine Optimisation is where your website is changed to improve the positioning on search 
engines when someone searches the Internet, using Google etc.  This normally means updating three 
different areas: 

1. The visual content that can be read by visitors (e.g. the text)  
2. Standard hidden content (called Meta tags.)  
3. Additional bespoke hidden content, such as analytics code. 

This is normally done as a one-off update, maybe every six to twelve months.  Don’t confuse this with 
updating your website content with news etc, which may be done more frequently of course.  SEO is 
about the content that is specifically aimed at improving your website search ranking. 

If you are anticipating spending a lot of money on regular SEO updates you might also consider Google 
Adwords, where you pay per click, as a cheaper and simpler alternative. 
 
Important! Caldes provide a site that is structured to be optimised.  This does not mean your site will 
come up at the top of all search engines for everything that you want to be found for.   Results will 
depend upon just how broad a market the words are that you are searching for and in particular, which 
other sites link to your site and how relevant those other sites are.   

 

Steps you should take 

The following steps should be taken to optimise your website for search engines.   This can be done for 
an existing built website or for a new website. 

1. You should establish a list of key phrases (2-4 key words) that they believe potential customers will 
use on search engines, such as Google.   
 

a. These should include location information that is relatively unique.  E.g. ‘London property’ is 
not good, whereas ‘Mayfair property’ will be better.   Uses phrases, not words.  E.g: 
 

Poor Good 
Retail warehouse Retail warehouse for sale in Oxford 

Offices Offices to let in Oxford 
Oxford Be more specific. 
Commercial estate agents Commercial estate agents Oxford 

b. It is recommended that you have roughly the same number of key phrases as you have 
individual pages on your site.  So a site with 20 pages might have 20 key phrases, repeated a 
number of times across the site.  Too many key phrases will dilute the more important ones. 

c. Be realistic about where you will come on Google.  If there are a number of big players that 
already come up high with the same words then you should consider working with them if 
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possible (e.g. property portals.) 
 

2. If you already have a website, it might be worth testing out these key phrases and note which page you come 
on Google for each one.  If you do intend to use this as a bench mark, please inform Caldes so that we can 
confirm your testing.  Note that your results will not be consistent for every search because Google do 
randomise things slightly. 

 

3. H1 Tags: The text of your website should be littered with your key phrases.  These are effectively 
paragraph or page headings in your text (e.g. the title of a paragraph, such as ‘Mayfair Property 
Agents’), so that these can be tagged up as important words, also known as HTML headings or H1 
tags.  E.g. the text in bold below might be marked up with a typical H1 tag to highlight it as important to 

search engines. 

 Where can I rent an office in Oxford? 

Office locations are available all over Oxford.  Please contact us for further information 

 
4. Remember to tell Google about your site at http://www.google.com/addurl/?continue=/addurl 

 

5. If you have an existing website, try out your key phrases on Google Adwords for a month or so.  
Although you will pay per click, you can see which key phrases work and which don’t.  You will need 
to sign up for a Google Adwords account.   
 

6. Meta Tags: Once you have established your key phrases then these can be added to the Meta tags 
at the top of each page (see next section below).  These are hidden phrases, separated by commas, 
that search engines pick up.   These can vary from page to page (specific targeting) or be the same 
across all pages (quicker and therefore cheaper to implement.)  Make sure you keep your meta tags 
under 150 characters in total for each page.   

E.g.  “Offices in Oxford, Commercial property in Oxford, Offices to rent in Oxford, Offices to let in Oxford, 

rent offices in Oxford, Oxford offices” 

 

7. Page titles. Each page should have a relevant title.  This should start with important words and be 
less than 60 characters in total. 

E.g. “Commercial property agents in Oxford” 
 

8. If you have one or more offices, consider adding it to Google maps.  Then when someone searches for an 
agent in your area you will come up on the map. 
 

9. Consider adding Google analytics or similar to your website so that you can track your visits. 
 
10. Results won’t be immediate.  We recommend that you wait a week or so and then try out the optimisation. 

 
11. Try and get other sites to link to your site.  This will improve your page ranking.   

 
12. If you have a very complex site you might consider commissioning a robots.txt XML sitemap or similar, from 

Caldes. 
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What is the process? 

1. Use the above guidelines to determine tag and text content.  If you prefer you can employ an SEO 
specialist who can determine the content for you.   

2. Forward the final content to Caldes.   Please be clear EXACTLY where the content is going to go so that 
costs are kept to a minimum, in the following format: 

a. Meta Tags (hidden search phrases separated by commas, by page, max 150 characters total) 
b. Page Titles (title that shows in the browser, by page, max 60 characters) 
c. All the rest you will need to do as full copy in the text including the H1 tags 

 
3. A quote will be provided to update the content, unless part of an existing package.  Upon agreeing this, 

an invoice will be raised. 
4. The changes will be scheduled in and then made (usually 10-14 working days.) 

 

Why can’t I update the code myself / Why can’t my SEO company update the code? 

All websites hosted by Caldes are developed using a Content Management System (CMS.)  This provides 
standardisation and therefore more reliability and lower development costs.  Information is stored in an SQL 
database.  Therefore making small bespoke changes to the pages is not possible.  This might corrupt your website 
or the changes could be overwritten by the software.  Therefore Caldes can make structured bespoke changes, 
but your SEO company cannot. 

Visible text content:  If you are an administrator, then you can access the text content yourself.  If you want your 
SEO company to do this then you will have to buy them a license and they will need some basic over the phone 
training.   

Hidden meta tags and other hidden content: Caldes must do this because it is not contained within the user 
CMS. 

 

Tags used in Caldes Websites: 

Tags that you can change.  These vary page by page: 

<title>This is the page title</title>
<meta Name="description" Content="Describe your page here"> 
<meta Name="keywords" Content="add your key phrases here"> 

Fixed tags that you can’t change (shown for information only:) 

<meta http-equiv="Content-Type" content="text/html; charset=ISO-8859-1"> 
<meta name="robots" content="index,follow"> 
<META name="distribution" content="Global"> 
<META name="copyright" content="Copyright 2011. All rights reserved."> 
<META name="resource-type" content="document"> 
<META name="author" content=""> 
<META name="rating" content="General"> 

In addition, Caldes can manually add bespoke tags and analytics code.  This will normally be the same for all pages 
but can vary if required. 
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How will I know my site is fully indexed? 

1. Take any phrase on your website and search for it on Google etc, by adding inverted commas around the 
phrase.  If your site comes up then it has been indexed correctly.  E.g. “words on my website” 

 

How will I know my site is fully optimised? 

1. You can run a number of independent tools to test the site, but treat them with a pinch of salt as they will 
generally have commercial reasons for providing answers that are not relevant to your own site.   
 

2. Note that young domains will always have low page rank compared to the same site on an older domain 
and will often be less well trusted by search engines. There is nothing you can do about this. 

 
Can I create a Sitemap of my properties? 

Yes, but you need to purchase our ‘Property Browser’ tool, which is configured especially for your site.  
Please ask Caldes for more information. 


