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Caldes CM2: Marketing Emails Support Document v1.12 
 
Caldes Enterprise software can be used to send out marketing email.  Due to the nature of these 
being bespoke designs, Caldes make a one off charge to set these up each time as there is always 
some editing and formatting to make. For instance, Caldes will have to upload the images to our 
servers, change the paths accordingly and integrate your HTML into our email publishing system.   
 

1. Things to consider 
 
1.1. Most people read emails using MS Outlook, which will only read very basic HTML, not style 
sheets (see MS Outlook Limitations below) therefore you MUST test your HTML in Outlook 
before sending it to us. 
1.2. Opt out link: A legal requirement if you don’t want to be considered as spammers (switched on in 
Options -> 3.2 Email Disclaimer. 
1.3. Images may not show straight away.  The recipient may have to right click to download images. 
1.4. Spam filters: May block emails with words like ‘Free’ or if you send multiple emails to different 
users at the same company.  There is an option to trickle flow emails out.  Speak to Caldes. 
1.5. Click through response.  If you don’t have a link to a PDF brochure for instance, then you may not 
be able to monitor click throughs.  You can add a dummy property to achieve this if necessary. 
1.6. Email subject should be enticing. 
1.7. If you have white text over images then you should have a basic coloured background to the 
HTML in case recipients don’t download images. 
1.8. If you just have a big image and no text, recipients may never see anything at all.  This can be 
resolved by mixing text and images rather than using one big image, but images broken up into tables 
are not reliable if complicated. 
1.9. Trouble viewing this email (link to web page) 

 

2. Tags 
Caldes have a number of custom tags that can be incorporated into the text of the template which, 
when emailed out, will be replaced with the relevant text for that person, such as their name. This 
allows for personalisation of each email sent.  Please note that these tags are case sensitive 
 

2.1 [[ContactTitle]] Returns the contact’s title from the database e.g. Mr 

2.2 [[ContactFirstname]] Returns the contact’s first name from the database e.g. 
John 

2.3 [[ContactSurname]] Returns the contact’s surname from the database e.g. 
Smith 

2.4 [[ContactSalutation]] Returns the contact’s salutation from the database e.g. Mr 
Smith (n.b. the salutation will return whatever is stored in 
the Salutation box on the contact screen in Caldes, but is 
intelligent to work out the best match if there isn’t one.  E.g. 
Dear Sir / Madam) 

2.5 [[PropertyDetails]] Link through to a standard or dummy property (which might 
just be a PDF brochure that is nothing to do with an actual 
property) 

2.6 [[PropertyDetailsMulti_1]]  Specialised property tag, where a bespoke HTML format 
can be created.  It does not have to be a property. 

2.7 [[www]]www.myURL.com[[/www]][[wtxt]]Click here for details[[/wtxt]] 

 The above allows you to include any URL in your mailshot (don’t add http etc.) This might be 
a link to your webpage.  When you send it out, if anyone clicks on it then it will register as a 
thumbnail click through.  Note that this link may increase the chances of the email going into 
someone’s spam inbox, especially if your website is on a different domain to the back office.  

 

3. Sending the HTML Email 
 
Simply create a mailshot as normal and then select the new template. 
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4. Examples of what can be achieved 
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Advanced E-ad – Automatically generated from data 
Advanced E-Ad is built as an E-brochure template and [[PropertyDetailsMulti_1]] tag 

 
 



0870 420 8348      www.caldes.com 22/03/2012 

 
 
5. Technical Information: 
 
Please provide marketing email designs in Microsoft publisher to fit an A5 page where possible. 
 
5.1. OPTION 1: IF NOT SUPPLIED AS HTML: Build a table 

 
5.1.1. Outlook is of course the most used software for receiving emails.  HTML emails look best if 

done in a traditional table. This is the best process: 
 

5.1.2. In publisher, format the output into a suitable size.  A4-A5 is about right usually. 
5.1.3. Insert a new blank email template and tick it as a marketing type email. 
5.1.4. Design your table structure to fit the layout given.  Note that background images will not 

work in Outlook. See workaround below. 
5.1.5. Check for any links and mailtos 
5.1.6. If using publisher, turn of any boundaries and guides. 
5.1.7. Export to PDF 
5.1.8. Preview PDF at 100% 
5.1.9. Print screen to take a snapshot 
5.1.10. You might also want to save as an HTML file if you need specific text or fonts.  Extract 

these from the HTML. 
5.1.11. When adding HTML, use proper encoding for strange characters 

(http://www.ascii.cl/htmlcodes.htm) 
5.1.12. Create a subfolder in the folder that you are going to build the html, called mailgfx 
5.1.13. Think of a random prefix for all images and the html file.  E.g. 2431_agency_ 
5.1.14. Paste into photoshop and cut out the images and put them in the above folder using the 

prefix. 
5.1.15. Build the HTML and test, using tables. 
5.1.16. Upload the images (Options 3.8a / 3.10) 
5.1.17. Change the HTML image paths to show the uploaded path 
5.1.18. Paste in the raw HTML into the advance marketing email editor (Options 3.10, using the 

source view) 
5.1.19. Test 
5.1.20. If the Editor removes too much formatting, then try Option 2 at this point (E.g. it will remove 

the Body tags) 
 

 
5.2. OPTION 2: FULL HTML PROVIDED: Insert the raw HTML 

 
5.2.1. Create a new blank email template (Options 3.9) and tick it as a marketing type email. 
5.2.2. Make sure that the HTML is in Notepad or similar program at this stage so that no MS 

Word formatting is included. 
5.2.3. Upload the images and note the paths (Options 3.8a / 3.10) 
5.2.4. Check the paths of all URLs in your HTML. They should be full paths, not relative paths. 
5.2.5. Select Options 3.11 and add in the full HTML to the new template. (Make sure you add the 

<html> opening tag right at the beginning and any style within that then close it off at the end 
or it will disappear.) 

5.2.6. Test – If this does not work, resort to Option 1 
 
 
 
5.3. EDITING AN EXISTING TEMPLATE 

 
5.3.1. Upload any new images and note the paths (Options 3.8a / 3.10) 
5.3.2. Select Options 3.11.  Copy all the text into notepad and save it somewhere in case you 

make a mistake. 
5.3.3. Edit the text and paths as necessary 
5.3.4. Check the paths of all URLs in the HTML. They should be full paths, not relative paths. 

 
 

http://www.ascii.cl/htmlcodes.htm
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6. MS Outlook Limitations 
 
The example HTML code shown at the end is the best way to create your page, so that it will 
work in Outlook (2003, 2005 etc and Hotmail etc.)  Due to limitations in Outlook, not all standard 
HTML & CSS will appear as expected in an email when viewed.  The reason for this is that Outlook 
uses Microsoft Word to render the HTML rather than Internet Explorer.  Word’s HTML/CSS parser is 
much more limited than Internet Explorer’s which means it will effectively ignore some elements and 
properties such as background-images and floats.  The only really reliable form of HTML is tables.  
However tables will expand and contract to whatever content is added to them. This means that 
whitespace is unpredictable.  A row without any content will still show as a blank row one character 
high.  But if your text exceeds the length of the row it will wrap onto the next line, extending the 
whitespace to another row.  
http://msdn.microsoft.com/en-us/library/aa338201(office.12).aspx   
http://www.campaignmonitor.com/css/ 
 
 
6.1. USEFUL LINKS AND WORK AROUNDS: 

 
6.1.1. IMAGES 

 
6.1.1.1. Upload any new images and note the paths (Options 3.8a / 3.10) 
6.1.1.2. Select Options 3.11.  Copy all the text into notepad and save it somewhere in case you 

make a mistake. 
6.1.1.3. Edit the text and paths as necessary 
6.1.1.4. Check the paths of all URLs in the HTML. They should be full paths, not relative paths. 
6.1.1.5. Never break up images into a table where you can do a single image.   This will save 

you a lot of alignment headaches across different Outlook and Email readers.   
6.1.1.6. Background image won’t work reliably in tables.  Do direct <img tags. 
6.1.1.7. background="URL" will work in body but not fixing it or no-repeat etc, so best not use it. 
6.1.1.8. Only reliable solution if you want text over images is to make the text an image.  If you 

look at most HTML emails, they are done like this.  I.e. tables, with no text over images. 
6.1.1.9. If your email layouts look strange, try adding different background colours (red, green, 

blue etc) to each table section to see where the problem lies. 
6.1.1.10. Don’t leave unwanted spaces between images and closing table tags (</td>) as this 

can form a new row. 
 
 
 
6.2. STYLE SHEETS: 

 
They just do not work consistently over all versions of Outlook and Hotmail.  Do not bother creating a 
style section at the beginning. The only way to reliably do this is to add a style to each span or table 
row e.g. 
 
<SPAN style="FONT-FAMILY: Verdana,Geneva,sans-serif; COLOR: #A90230; FONT-SIZE: 14px;"> 
Hello world 
</SPAN> 
 
<td style="FONT-FAMILY: Verdana,Geneva,sans-serif; COLOR: #A90230; FONT-SIZE: 14px;"> 
Hello world 
</td> 
 
Note Outlook 2010 may work with stylesheets (previous versions not reliable.)

http://msdn.microsoft.com/en-us/library/aa338201(office.12).aspx
http://www.campaignmonitor.com/css/
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7. OUTLOOK FRIENDLY HTML EXAMPLE  
 
Warning!  Don’t leave any spaces between images and </td> 
 
Add code to Options 3.11 
 
 
 
<html> 
 
<body leftmargin="0" marginwidth="0" topmargin="0" marginheight="0" offset="0" bgcolor='#cccccc' > 
 
<table border="0" cellspacing="0" cellpadding="0" width="600" bgcolor="#ffffff" align="center"> 
<tbody> 
<tr> 
<td><img alt="Party Invitation" 
src="http://haslams.caldes2.com/property_images/mailgfx/dolce_vita_all.jpg"  /></td> 
</tr> 
<tr> 
<td style="PADDING-TOP: 0px; PADDING-RIGHT: 20px; PADDING-BOTTOM: 0px; PADDING-LEFT: 
20px; WIDTH: 300px; FONT-FAMILY: Verdana,Geneva,sans-serif; COLOR: #333; FONT-SIZE: 11px; 
" bgcolor="#afceed" valign="top"> 
        <SPAN><br /><strong>The Date:</strong> Thursday 8th March 2012 
        </SPAN> 
        <SPAN><br /><br /><strong>The Place:</strong> Dolce Vita, Kings Walk, Kings Street, Reading 
RG1 2HL 
        </SPAN> 
        <SPAN><br /><br /><strong>The Time:</strong> 6pm til late. 
        </SPAN> 
        <SPAN><br /><br /><strong>The Format:</strong> Canapes, bubbles, fun 
          <br />and frivolity..... to make your life just 
          <br />a little bit sweeter.<br /><br /> 
        </SPAN> 
</td> 
</tr> 
</tbody> 
</table> 
 
</body> 
</html> 
 
 


